
30 DENVER BUSINESS JOURNAL

When considering corporate 
social responsibility, one key 
aspect includes strong employee 
engagement. Brownstein Hyatt 
Farber Schreck, the law firm 
being recognized as a Civic 50 
Colorado 2020 honoree for the 
second year in a row, highlights 
the ways their employees have 
become fully invested in CSR. 

Moreover, Brownstein Hyatt 
has an excellent board-service 
program further contributing to 
their commitment toward their 
local community. 

Why does your company engage 
in corporate social responsi-
bility? Brownstein believes an 
organization’s culture is its val-
ues and action. There is no better 
example than our work in the 
community and our employees’ 
willingness to contribute their 
time, talent and resources. 

One of Brownstein’s four core 
values is “Giving Back.” What we 
give to our communities — both 
within the firm and outside — 
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philanthropy its focus
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comes back to us in many ways. 
Whether it’s contributing to the 
firm through committees, doing 
pro-bono work or donating 
time and resources to nonprof-
its, the energy we put into these 
efforts is as rewarding for us as it 
is for the people and causes we 
support.

How did your company start on 
its corporate social responsibil-
ity journey? Although terms like 
“corporate social responsibili-
ty” and “corporate citizenship” 
didn’t exist back in 1968 when 
our firm began, our founders 
were ahead of their time when 
they chose to make philanthropy 
an integral part of the firm. Our 
founders served on nonprof-
it boards, financially supported 
nonprofits and provided pro-bo-
no legal services as part of their 
commitment to the community. 

Today, more than 50 years lat-
er, our CSR journey continues 
to grow even stronger with the 
addition of our Karma Employee 
Volunteer Program and increas-
ing time and resource donations 
year after year.

What’s one thing that your 
company considers a corporate 
social responsibility best prac-
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SEEKING EQUITY IN 
COLORADO TALENT 
DEVELOPMENT AND 
RECRUITMENT
Top companies invest heavily in 
their talent pipelines, and metro re-
gions regularly compete to attract 

top talent. In Col-
orado, we con-
tinue to attract 
a well-educated 
workforce; how-
ever, this seems 
to apply more to 
degree-holding 

transplants from other states than 
to Colorado’s homegrown talent. 

This is a systemic problem for our 
state. Our higher education funding 
remains low, and top-paying jobs 
still require a four-year degree. The 
state ranks 37th in the country in 
terms of the gap between individu-
als who are white and individuals of 
color in relation to education, train-
ing, hiring, and promotion. Closing 
this gap is a moral and economic 
imperative. 

I’m excited for the efforts that have 
emerged to address this issue. Del-
ta Dental of Colorado Foundation 
has made an investment into the 
Denver Metro Chamber’s Prosper 
Colorado initiative to remove bar-
riers and create an economy that 
provides access to opportunities for 
all. Additionally, we are launching 
an oral health workforce initiative 
to provide new career pathways 
into the fi eld for Black, Latino, and 
Native American populations later 
this year. We’ve also embarked on 
assessing our own organization’s 
inclusiveness. 

We all have an opportunity to re-
examine our role in creating more 
diverse and inclusive organizations. 
This work is at the heart of corpo-
rate social responsibility. I applaud 
the many Colorado businesses en-
gaging in this work. By investing in 
equitable opportunity, we can cre-
ate greater prosperity for everyone. 
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tice? One of the unique facets 
of Brownstein’s CSR program is 
that there is not a specific cause 
(or causes) that the firm sup-
ports. Instead, our employees 
are encouraged to serve on non-
profit boards they are passion-
ate about, and then those boards 
not only receive the benefit of 
the board member but also the 
firm’s charitable dollars, volun-
teer efforts and pro-bono sup-
port. Brownstein believes this is 
a CSR best practice as it encour-
ages each employee to engage on 
a deeper and more personal lev-
el, with the support and backing 
of the firm. 

The Civic 50 Colorado 2020 
award is supported by CSR 
Solutions of Colorado, which 
submitted this Q&A. CSR Solu-
tions of Colorado, a project of 
Community Shares of Colora-
do and Spark the Change Colo-
rado, provides companies with 
the best tools and practices to 
implement corporate social 
responsibility. Through this 
important work, CSR Solutions 
of Colorado connects companies 
to great causes, truly highlight-
ing the power of volunteerism 
and collaboration. Denver Busi-
ness Journal edited this story.

THIS LAW FIRM 
DID CSR BEFORE 
IT WAS COOL

The Brownstein team at Dumb Friends League
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