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Creating meaningful connections 
is an essential part of Corporate 
Social Responsibility. Comcast 
was selected as an honoree in the 
Colorado Civic 50, which recog-
nizes the 50 most civic-minded 
companies across the state. 

Comcast has extended its reach 
within its communities by work-
ing with nonprofits at the local 
level. Moreover, the company has 
expanded a program to respond 
to one of the most pressing chal-
lenges presented by Covid-19. 

Why does your company engage 
in CSR? Supporting our local 
communities has been part of 
Comcast’s core values since our 
founding in 1963. Together with 
local leaders and nonprofits 
across Colorado, we work year-
round to build stronger commu-
nities where our employees, cus-
tomers and audiences live and 
work. As a company uniquely 
positioned to educate, entertain 
and empower, we’re committed 
to bringing together diverse com-
munities and inspiring others to 
make a positive impact. We focus 
our efforts on making a difference 
through volunteerism and lead-
ership development, increasing 
technology access and expanding 
digital skills, and leveraging our 
storytelling platforms to educate 
and ignite conversations about 
critical issues.

What CSR has your company 
conducted that is especially inno-
vative? Covid-19 underscored the 
importance of technology access 
and home internet connection 
for school, work and basic human 
services. As the pandemic forced 
school closures, quickly threat-

The cable giant 
beefed up its Internet 
Essentials program.
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ening to create a greater digital 
divide, we expanded our Internet 
Essentials program, which offers 
affordable home internet for 
low-income households. Expan-
sions include two months of free 
service to new customers through 
June 2021, increased speeds for 
all Internet Essentials custom-
ers, and additional ways for com-
munity-based organizations to 
sponsor eligible households. We 
worked with partners to provide 
free WiFi at community spaces to 
help low-income students partici-
pate in distance learning, creating 
“Lift Zones” across Colorado.

What’s one thing that your com-
pany considers CSR best prac-
tice? Last year, Comcast invest-
ed over $12 million in cash and 
in-kind resources in Colorado 
organizations, supporting many 
programs that help more people 
participate and succeed in our dig-
ital world — from increasing tech-
nology access to developing skills 
and ultimately leveraging those 
skills for economic mobility. We 
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A WORD FROM OUR SPONSOR

A SMALLER CARBON 
FOOTPRINT IS GOOD 
FOR THE EARTH AND 
FOR BUSINESS
The importance of addressing climate 

change has never been more imperative. 

Delta Dental of Colorado is guided by its 

mission to improve the overall health of 

Coloradans, and 

we understand 

that reducing our 

impact on the en-

vironment is crit-

ical for the health 

of the planet and 

the community. 

This past year,  

we reaffi rmed 

our commitment to sustainability with 

the design and construction of a new 

Colorado headquarters. This new space 

is a foundation for Delta Dental of Col-

orado to reach our goal of carbon neu-

trality by 2023. As we celebrate Earth 

Day, we are proud to launch our new 

sustainability plan. Some of the high-

lights of our plan include:

• Build upon the investments in our 

new building, which include light-har-

vesting, water-use reduction, utiliz-

ing recycled materials, and prioritiz-

ing team member health and safety. 

• Working with local partners and in-

novative software to measure our 

overall carbon footprint and develop-

ing solutions to reduce consumption.

For Comcast, today’s Civic 50 spotlight 

company, investing millions in the com-

munity to ensure more people partic-

ipate in our digital world is a sliver of 

their social impact efforts. Integration 

of sustainability in business practices 

is a part of their values and focuces on 

two substantial areas of opportunity —

managing the energy they use and the 

emissions created by their vehicles. At 

Comcast, their sustainability goal is to 

eliminate tail pipe emissions for their 

entire  operational fl eet. 

More companies than ever are develop-

ing plans to address their impact on the 

environment. Caring about the environ-

ment benefi ts the bottom line, and it is a 

part of the way we do business here in 

Colorado. There are different ways for 

organizations to promote sustainability. 

Establishing company-wide recycling 

and composting programs are a start. 

We encourage businesses to take addi-

tional steps toward a more sustainable 

future. How is your company or organi-

zation making a conscious effort to en-

sure the health of our planet and people?  
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have focused on creating oppor-
tunities for groups often under-
represented in tech — including 
girls, people of color, people with 
disabilities and more — by sup-
porting technology skills-build-
ing programs with local com-
munity partners including Boys 
& Girls Clubs, Easterseals, Girls 
Inc., Spirit of the Sun, Mi Casa 
Resource Center, CWEE, and Cleo 
Parker Robinson Dance.  

The Civic 50 Colorado 2020 
award is supported by CSR 
Solutions of Colorado, which 
submitted this Q&A. CSR Solu-
tions of Colorado, a project of 
Community Shares of Colora-
do and Spark the Change Colo-
rado, provides companies with 
the best tools and practices to 
implement corporate social 
responsibility. Through this 
important work, CSR Solutions 
of Colorado connects companies 
to great causes, truly highlight-
ing the power of volunteerism 
and collaboration. Denver Busi-
ness Journal edited this story. 

HOW COVID-19 
CHANGED 
COMCAST’S CSR

Comcast expanded its Internet Essentials program during the 
pandemic.
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