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A WORD FROM
OUR SPONSOR

SUPPORTING SMALL
BUSINESS IS ESSENTIAL
FOR HEALTHIER
COMMUNITIES
Delta Dental of Colorado knows how
important small businesses are to
Colorado’s economy. Small businesses employ half of
our state’s entire
workforce.
Investing in local
entrepreneurs
and small businesses contributes to the ecoAdeeb Khan
nomic health of
the state, which in turn supports the
health and wellness of our citizens
and communities. It’s a moral and economic imperative for large organizations to support and provide resources to local small businesses. But how?
At Delta Dental of Colorado, we
value small businesses and strive to
help them be successful—not just
through the products and services
we offer them to help keep their employees healthy and productive but
by helping them access training and
resources through our support of local chambers of commerce, webinars,
and business publications. In 2020,
our foundation targeted small businesses through our oral health provider loan program, which provided
low-interest loans to support private
and community-based dental providers during the pandemic.
For Key Bank, today’s Civic 50 spotlight company, investing in the economic health of the community is at
the heart of their corporate social
responsibility strategy. Key Bank provides support to small businesses in
low- to moderate- income communities. Since 2015, KeyBank has provided more than $1.3 billion in SBA-guaranteed ﬁnancing to thousands of
small businesses and collaborated
with the International Franchise Association to increase opportunities in
underserved neighborhoods.
Being a socially responsible company
means supporting small businesses
and making an investment to ensure
they survive. We all have a vested interest to ensure the next generation of
entrepreneurs prospers and thrives.

ADEEB KHAN
Vice President,
Corporate Social Responsibility,
Delta Dental of Colorado
Executive Director,
Delta Dental of Colorado Foundation

DENVER BUSINESS JOURNAL

GOOD WORKS
A look at corporate social responsibility and philanthropic efforts happening in the Denver region
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COVID-19 BOOSTS
KEYBANK’S
CSR MISSION

KEYBANK

KeyBank volunteers at Denver Rescue Mission

The pandemic has
illuminated the hard
work still left to do.
When it comes to corporate social
responsibility, KeyBank is guided
by its National Community Benefits Plan. Created in 2016, this
comprehensive, community- and
client-focused strategy prompted
community investments across
the company, including $16.5 billion in investments in areas served
over five years within their U.S.
markets.
KeyBank, a Civic 50 Colorado
2020 Honoree, shares how CSR
has become integrated in all levels of their business, inspiring a
great movement.
Why does your company engage
in corporate social responsibility?
At Key, we are dedicated to helping
our clients and communities thrive
— it is not just what we do, it is who
we are. Through lending, investing, grants and volunteerism, we
participate in the growth, revitalization and sustainability of the
communities we proudly serve. We
help our neighbors and neighborhoods thrive through our collective

commitment to do business fairly
and responsibly, inspire community improvement and make investments in the places where we live
and work.
Creating shared value — balancing mission and margin — is
a source of great pride for our
entire team as is our collective
commitment.
What’s one thing that your company considers corporate social
responsibility best practice? There
are two important best practices at
KeyBank that stand out. One is to
ask organizations about diversity of their board. A diverse board
shows us that they serve communities that are diverse, which
is very important. KeyBank also
revisits our Community Benefits
Plan monthly to measure progress
and to see where improvements
need to be made to meet the needs
of the community. When we see a
gap that needs to be filled, we visit
with internal line of business partners or in the community to make
that happen. This ensures we are a
well-balanced company.
What will corporate social
responsibility look like in the
future for your company? Creating shared value is a source of

great pride for our entire team as
is our collective commitment to
volunteerism. One thing is certain, our work as a responsible
corporate citizen is more important than ever.
Covid-19 hasn’t revealed new
issues, rather it has shown us the
depths of the issues we’ve been
working to address, and just how
much further we have to go. With
this as the backdrop of our work
in 2020, we remain focused on
driving outcomes in community
development, economic development and sustainability through
innovative approaches and new
partnerships.
The Civic 50 Colorado 2020
award is supported by CSR
Solutions of Colorado, which
submitted this Q&A. CSR Solutions of Colorado, a project of
Community Shares of Colorado and Spark the Change Colorado, provides companies with
the best tools and practices to
implement corporate social
responsibility. Through this
important work, CSR Solutions
of Colorado connects companies
to great causes, truly highlighting the power of volunteerism
and collaboration. Denver Business Journal edited this story.
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GOOD WORKS, IN BRIEF

CBD COLLABORATION FEEDS
HUNGRY, HELPS HOMELESS

KATHLEEN LAVINE | DBJ

REPORT REVEALS MORTENSON
STAFF DONATED $250K

MORTENSON

ORGANIC BIZ GIVES $40K TO
REFUGEE-FOCUSED CHARITY

1908 DONATES TO STORMRAVAGED COMMUNITIES

SIMPLY ORGANIC

1908 BRANDS

CBDistillery CEO Chase Terwilliger
(right) talks at a company facility.

Mortenson employees build a house
as part of a charitable initiative.

Project Worthmore received
$40,000 from Simply Organic.

1908 Brands’ Lupe Correa prepares
products to be delivered to Texas.

Denver-headquartered CBDistillery,
whose parent company is the seventh-largest cannabis company in the
Denver area, just released its 2020
philanthropic numbers. The CBD company, which makes topical products,
softgels, gummies and more containing the cannabis component, teamed
up with blues musician Beth Hard to
donate more than 20,000 meals to the
hungry, and $496,900 of its products
to people experiencing homelessness
through a partnership with San Francisco-based Intersection for the Arts.

Minneapolis-based construction firm
Mortenson, the No. 3 general contractor along the Front Range when
ranked by revenue, released its annual
“Report to Community” showing that
its Denver employees gave more than
1,200 hours to philanthropic causes in
2020, while also giving big financially:
Mortenson staff donated $250,000 to
46 Colorado charities. The company’s
two-week “Do Something Good” campaign saw it partnering with Mile High
United Way, helping 22 local nonprofits with 500 volunteer hours.

Aurora’s Project Worthmore, a nonprofit that serves the refugee immigrant
community, was awarded $40,000
by Iowa-based spice company Simply
Organic. This was the second consecutive year that the Simply Organic
Giving Fund Grant Program granted
cash to Project Worthmore and its Yu
Meh Food Share food access program,
which provides fresh produce, proteins
and dairy products to the local refugee
community. Simply Organic says it has
donated more than $2 million globally
to charity over the past 20 years.

Boulder-based 1908 Brands, which
makes everything from disinfectant to
pasta sauce, teamed up with neighboring nonprofit Conscious Alliance to
send $100,000 worth of cleaners and
its new plant-based disinfectant to two
Native American reservations and three
Texas relief distribution centers. The
Pine Ridge Reservation in South Dakota,
Navajo Nation (Arizona, Utah and New
Mexico) and Texas all have one thing
in common: They were hit hard by the
winter storm that’s knocked out power
and running water to millions.

Thank you.
Denver Business Journal would like to thank our sponsors, mentors and attendees
for helping us make the 2021 BizWomen Mentoring Monday event a success.

Presenting Sponsor:

“First Western is proud of our Colorado roots, and to support this extraordinary group of women leaders

within our community. While our current challenges are many, we believe that by supporting our leaders
and working together, we can continue to help our community thrive for generations to come.

Thank you for all that you do, and congrats on another successful Bizwomen Mentoring Monday!”
For more information about First Western and our commitment to our community,
visit us at www.myfw.com.
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